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SALINTIP PUMPEAM : CASSAVA PRICE STRATEGY STUDY OF
CASSAVA PROCUREMENT PROCESS. THESISADVISOR :

ASST. PROF. PAVEE SIRIRUK, Ph.D., 197 PP.

CASSAVA/PRICE STRATEGY/GAME THEORY/NAKHON RATCHASIMA

The objectives of this study were: 1) to study factors that affect the cassava
buying price 2) to model the competition cassava buying price for two cassava
processing firms. In this research, the data was collected from 30 cassava processing
industries andfarmers in 26 districts in Nakhon Ratchasima province using
guestionnaires and interview. The results are used to construct the model of cassava
buying price competition for two cassava processing firms. The heuristic method is
developed to find the equilibrium point. The heuristic method consists of two steps:
Initial steps and Iterative steps which repeat until the stopping criteria is met. The
example of 2 firms and 12 farmers are given assuming that the total costs of both
firms, production costs of farmers, and transportation costs of farmers are equal. The
results shown that the equilibrium of cassava buying prices for both firms occurred in
12 iterations. When setting the different values of total costs of both firms and
transportation costs of farmers in each area, the results showed that the equilibrium
cassava buying prices changed. However, setting the different values of the
production costs of farmer in each area, the results showed that the equilibrium
cassava buying prices has not changed. Moreover, the sensitivity analysisis carried on
manufacturers’ total costs, production costs of all farmers, and transportation costs of

al farmers. When altering the manufacturers’ total costs, cassava buying prices has



changed according to manufacturers’ total costs. Changing the production costs of
farmers in all areas did not affect cassava buying prices. Altering the transportation

costs of farmersin all areas made cassava buying prices volatile.
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