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QIAN LI: MOVE-STEP STRUCTURE AND HEDGING IN RESEARCH
ARTICLES IN MANAGEMENT AND MARKETING. THESIS ADVISOR :
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BUSINESS RESEARCH ARTICLES/MOVE-STEP STRUCTURE/HEDGING

The present study aimed to investigate the move-step structure of Abstracts,
Introductory Elements, Methods, Results and Final Elements in Management and
Marketing research articles, to examine hedging in Abstracts and the Final Elements,
and to find out the similarities and differences in the move-step structure and hedging
use between the two subdiciplines.

A total of 64 Management and Marketing RAs were selected from 8
journals to create two sets of corpus. Each corpus consists of 32 empirical research
articles randomly selected from 4 prestigious journals, and 8 RAs from each. These
64 RAs were used for move-step analysis, and 64 Abstracts and the Final Elements
for hedging analysis. Five different models were selected for the move-step structure
and adopted as analytical frameworks for the five units of analysis. The proposed
taxonomy and Hyland’s hedging items (2000a) were used to identify the hedging
types, and Wordsmith Tool was used to calculate the frequencies of hedging.

The findings revealed that the five sections of RA in the two subdiciplines
have their particular move-step structure, which can be described roughly by the

selected models. Also, the findings form move-step analysis of 64 Business RAs have



v

pointed to the existence of similarities and differences between the two subdisciplines.
The similarities lie in the move-step structure and frequencies of some moves and
steps in each section. In contrast, the differences as seen in the frequency of
occurrence of some moves and step, move structure pattern, move embedment, move
cycles, and new moves between the two subdisciplines.

The findings from hedging analysis of Abstracts and the Final Elements
showed that five types of hedging were used in the two subdisciplines; namely, modal
auxiliaries, epistemic lexical verbs, epistemic adjectives, epistemic adverbs and
epistemic nouns. The variations of hedging use occurred in overall frequency and
individual type between the Management and Marketing Final Elements. Hedging
was more heavily used in the Management Final Elements than in the Marketing ones.

Pedagogical implications based on the research findings were proposed,
and limitations of the present study and the directions for future research were

discussed.
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